their mints and gum, proven to mean no compromise on taste with the benefit that it also helps to keep your teeth healthy.
The new research set out to examine consumer attitudes to both sugar and artificial sweeteners in their daily diets with some interesting results.
With this survey also discovering that many people eat confectionery every day, it suggests that more needs to be done to publicise healthier alternatives that don't contain sugar or artificial sweeteners.
Peppersmith have been leading the way in mint and chewing gum as the first UK brand to be sweetened with 100% xylitol instead of sugar or aspartame. Xylitol is a naturally derived ingredient sourced from beech trees and starchy vegetables. It is proven to reduce the bacteria that can lead to plaque and prevent damaging acid attacks, as well as having 40% fewer calories than sugar and being low GI.
Accredited by the Oral Health Foundation and with numerous Great Taste Awards, Peppersmith bridges the gap between oral care, great taste and sugar-free. Their mints and gum are particularly effective when used after eating and drinking when teeth are at risk from acid attacks.
In addition to scepticism about the taste of sugar free products over their unhealthy counter products, the results show that around a third (30%) of consumers believe artificial sweeteners, such as aspartame, are not safe in their food and drink. Aspartame is a common sweetener found in many sugar free foods and drinks and is often used as a replacement for sugar, but the use of xylitol has been proven to actually beneficial to health.
Peppersmith first launched their products in 2010 as a natural alternative to existing synthetic chewing gum and mint brands. The current range includes: Peppermint Mints, Extra Strong Mints, Lemon Mints, Strawberry Pastilles, Peppermint Gum and Spearmint Gum. www.peppersmith.co.uk.
Sugar-free taste myth busted
Conradi Morrison & Co can advise dental practices and dental associates on the subject of capital gain tax on residential rented properties.
The main residence exemption in the 1992 finance act can reduce the chargeable gain arising on a property that has been let previously. The gain related to the last 18 months of ownership will probably be free of capital gain tax and also a claim for letting relief will be possible. Individuals, married couples and civil partners can only have one main residence at any one time. To qualify as a main residence the property must actually be occupied as a home by the tax payer at least for some of or part of the year. The property that is fully let cannot be the owner's main residence while it is being let. If the tax payer has two or more properties that they occupy as a home they may elect for one of those properties to be treated as the main residence, but election must be submitted to HMRC within two years of the second subsequent property becoming the tax payer's residence. Once made, the election can be changed at any time.
HMRC may deny that the property was a main residence on a number of grounds: a) there is no evidence that the tax payer occupies the property; b) there was no intention of the tax payer living in the property permanently; c) the property was acquired wholly or partly to make a gain; d) the election was made wholly for tax avoidance purposes. Where a main residence was let for part of the ownership period letting relief may apply. This tax relief cannot apply to a buy to let property that has not been correctly treated as a tax payer's main residence for some period.
The tax relief is restricted to the lowest of three amounts: a) the part of the gain exempt because it was treated as the main home; b) the gain contributed to the let period; c) £40,000. Although capital gain tax for the tax years 2017/2018 was decreased to 10% and 20% for higher rate tax payers, this does not apply to residential properties which have tax payable on the gain after the £11,300 annual exemption at 18%/28%.
Conradi Morrison & Co would be glad to discuss tax planning in your business and for you personally. Call 01322 278188 to arrange a meeting without charge.
For free tax advice
UnoDent, the own brand range from Dental Directory, has unveiled its Summer Promotions catalogue. Offering a one stop shop for all the needs of the modern dental practice, the UnoDent comprehensive Summer Promotions range delivers uncompromising quality at competitive prices.
The Summer Promotion features product offers from UnoDent, including those from its newly created Luminos range. It also covers a range of practice essentials, consumables, general hygiene, masks and surface wipes. All UnoDent products are designed and manufactured to exacting standards to guarantee high performance and exceptional reliability.
Next day delivery is available on items ordered before 6 pm and UnoDent also offers a 28-day money back guarantee.
With 30 years of heritage, the full UnoDent range includes 3,000 product lines covering all practice essentials from amalgam through to X-ray envelopes. To find out more about UnoDent's Summer Promotion, which is available to customers until 30 June, call 0800 585 586 or visit www.dental-directory.co.uk. Customers can also download the smartphone app through Apple and Android. 
